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ENGLISH VERSION

Instructions : (1) Marks of all the questions are the same.
(2) Answer any five questions.

1 'As there are advantages of radio advertising, there are 14
also many limitations.' - Analyze the statement.

2  Explain the importance of the figure in the advertisement 14
and describe point-wise the different types of placement of
the figure in the advertisement.

3  Prepare advertisement of 'Swachh' brand bath soap for 14
print media.

4 Prepare an advertisement of a new newspaper naming 14
'Khabar' for print media.

5  Discuss the importance of television advertising in today's 14
era and make a note on television advertising.

6 If a manufacturer introduces a new product in the 14
market, at what stage of the campaign manufacturer should
enter? Why? Explain the advertising campaign.

7  Clarify the concept of layout in advertisement and give 14
an understanding of the types of layout.

8 What is a copy in advertisement? Describe each part of 14
the copy in detail.

9  Write short-notes : 14
(1) Viewer's ability to remember the advertisement.
(2) Media consumption system.

10 Write short-notes : 14
(1) Suggestions for effective advertising.
(2) Spot Advertising and Multiple Advertising.
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